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Background: BSIC  

In December 2006, several major breweries operating in Cambodia including Asia Pacific Breweries, 
Cambodia Brewery Limited, Cambrew Ltd., Carlsberg , Guinness & Heineken International, established 
ǘƘŜ Ψ.ŜŜǊ {ŜƭƭƛƴƎ LƴŘǳǎǘǊȅ ƻŦ /ŀƳōƻŘƛŀ ό.{L/ύΩΦ ¢Ƙƛǎ ƛƴƛǘƛŀǘƛǾŜ ǿŀǎ ǎŜǘ ǳǇ ǿƛǘƘ ǘƘŜ ŎƻǊŜ ƻōƧŜŎǘƛǾŜ ƻŦ 
improving the health, safety and working conditions of beer promoters through the creation of a set of 
industry standards, reflected in the BSIC Code of Conduct. 

 

 Members of BSIC have agreed to the following standards for their employees: 

 
 

1. Employment contracts according to Cambodian labor law (1997) 

2. Fixed basic salary 

3. Clear supervision structures and grievance procedures 

4. Decent, branded uniforms 

5. Transportation and driver policies 

6. "Selling Beer Safely" and life skills training 

7. Zero tolerance approach and policies towards harassment 

8. No alcohol during working hours and training in why and how to 
avoid this 

9. Annual monitoring of compliance and impact by an independent 
party 
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Research Objectives and Methodology  

¢ƘŜ Ƴŀƛƴ ƻōƧŜŎǘƛǾŜ ƻŦ ǘƘƛǎ ǊŜǎŜŀǊŎƘ ǎǘǳŘȅ ƛǎ ǘƻ ŜǾŀƭǳŀǘŜ ǘƘŜ ƛƳǇŀŎǘ .{L/ Ƙŀǎ ƻƴ .ŜŜǊ tǊƻƳƻǘŜǊǎΩ ǿƻǊƪƛƴƎ 
conditions to ensure that it workers are receiving the support and benefits that BSIC is designed to promote. It 
should also track perceptions and impact over time to identify any areas that need focus 

The research is designed to address the following key topics with regards to  the perceptions and 
understanding of the role and impact of BSIC, amongst members and non-members (Beer promoters): 

ω Awareness and understanding of BSIC and the BSIC logo 

ω Working conditions 

ω Use of Contract/Salary levels/Incentive systems 

ω Understanding of employment rights such as paid annual leave entitlement, maternity leave policy and  
grievance procedures 

ω Details on company transportation 

ω Opinion of uniform 

ω Perceptions of safety at work, including awareness and incidence of sexual harassment, and general 
socializing with customers (including drinking) 

 

Research was conducted in May  2014, to follow up from research conducted 
in 2013, 2011 and 2010. Research comprised 300 face to face interviews with 
 Beer promoters, 250 BSIC members and 50 non-BSIC members 

 The sample was split across Phnom Penh and Siem Reap  
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Summary of Findings  
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Key Findings in 2014  

Employment Term and Conditions  

 

There is no doubt that most of the BSIC member possess the contract while only 50% of Non-BSIC member 
possess a contract 

BSIC members contract contents awareness is increased in line with the increase of the awareness of BSIC 
and satisfaction with their working condition. 

  

The amount of BSIC members that have experienced sexual harassment has slightly decreased, but the 
regularity with which sexual harassment is experienced is slightly increased compared to last year.  

 

Majority of beer promoters do take action in the case of sexual harassment. This wave there seems to be 
more direct action in terms of complaining to direct supervisor and  outlet owner.  

 

Overall, the level of the pressure to drink alcohol at work is decreased but is still high, mainly among non- 
BSIC members.  

 

General working conditions of Non-BSIC members have increased compared to last year. More Non-BSIC 
members have a contract, are entitled to time of and have maternity leave. 
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Key Findings in 2014  

Satisfaction with working condition  

Overall, most of BSIC workers express high satisfaction with their working conditions. The main reasons for 
satisfaction are flexible working hours, incentive programs and eligible holidays provided under Cambodian 
labor law. 

 

Perception Of BSIC  

It is clear that all members are aware of the logo. There has been an increase in logo awareness amongst non-
members as well, suggesting that BSIC is becoming more widely known throughout the Beer selling industry 

aƻǊŜ ƳŜƳōŜǊǎ ŀǊŜ ά ǾŜǊȅ ǎŀǘƛǎŦƛŜŘέ ǿƛǘƘ .{L/ ǘƘƛǎ ȅŜŀǊΦ  

ά.{L/έ ƛǎ ǇŜǊŎŜƛǾŜŘ ŀǎ ŀƴ bDh ǿƘƛŎƘ ǇǊƻǘŜŎǘǎ ōŜŜǊ ǇǊƻƳƻǘŜǊǎΣ ƛƳǇǊƻǾŜǎ ǘƘŜƛǊ ǿƻǊƪƛƴƎ ŎƻƴŘƛǘƛƻƴǎ ŀƴŘ ǇǊƻǘŜŎǘǎ 
women against sexual harassment.  

 

Impact of BSIC Training  

Recent training has also taught Beer Promoters to talk to female supervisors and outlet owners. The role of the 
outlet owner is becoming more important as they are increasingly becoming a source of protection for BSIC 
members. 



 

Respondent Profile  
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Respondent Profile   

    
Total sample  

BSIC 
members  

Non-BSIC 
members  

Age Group  
18 ς 24 years old  23% 23% 24% 

25 years old and above   77% 77% 76% 

Education 

No formal schooling 11% 12% 4% 

Up to secondary (G1-G12) 88% 87% 92% 

Above secondary (University and Post graduate) 1% 1% 4% 

Location 
Phnom Penh 80% 80% 80% 

Siem Reap 20% 20% 20% 

Working 
duration 

3 month - 1 year 23% 16% 56% 

1 year - 3 years 19% 15% 38% 

3 - 6 years 25% 29% 6% 

More than 6 years  34% 40% 0% 
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First time working as beer promoter  

91%

85%
91% 92%

78%
91% 93%

94%

93% 98%

BSIC - 2010 BSIC - 2011 BSIC - 2013 BSIC - 2013

(W1)

BSIC - 2013

(W2)

BSIC - 2014

(W1)

Non BSIC

Member

Cambodia

Brewery Ltd

(CBL)

Cambrew Opus One -

Guinness

  

Q5. Is this your first time working as a beer promoter? 

Base : Non BSIC(50), CBL (86), Cambrew (132), Guinness (32) 

N=954 N=943 N=250 

W2ô2013 

62% 

91% 

92% 
88% % Saying Yes  

N=500 N=250 

93% of BSIC members are first time Beer Promoters 

As in previous waves, non-members are more likely to have had previous jobs working as Beer 
Promoters, suggesting non-members are more likely to be moving between jobs 

N=250 
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Previous company -  overall  

22%

22%

11%

22%

22%

11%

11%

11%

11%

11%

56%Cambrew Limited

Cambodia Brewery Limited (CBL)

Heineken international

Cheer

San Miguel

Cambodia Beer

Beck's Beer

Muscle wine

Hennessy

Leo Beer

Foster Beer

 

BSIC Member 

 

Q6. Which company/companies did you work for before?  

Base : BSIC (9) 

 

Non-BSIC 

Member 
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21%
31%

24%
25%

20%

21%

20%

19% 17%15%
19%

12% 11%
6%

4%
7%

6%

8%
2% 2% 3%5%

4% 4%

4%
3%

22%

28%31% 28%
36%

47% 48%51%

34%

15%

10%

12%14%
16%

3%
6%

3%
4%

5%
2%

4%

2%

5%
4%3%

4%
0%3%

4%2%
2% 2%3%

BSIC - 2010 BSIC - 2011 BSIC - 2013 BSIC - 2013

(W1)

BSIC - 2013

(W2)

BSIC - 2014

(W1)

Cambodia

Brewery Ltd

(CBL)

Cambrew Opus One -

Guinness

Stay at home Restaurant Waitress Garment Factory Worker Grocery Seller

Student Restaurant Hostess Farmer Hairdresser

 

Previous job before working as beer promoter  

Q7. What was your last job before you started working as a beer promoter for the first time? 

Base : CBL (86), Cambrew (132), Guinness (32) 

N=954 N=943 N=250 N=250 N=500 

The number of the women who stayed at home before starting to work as beer promoters increased 11% compared to 
last wave   

N=250 
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Current work locations  

50%
58% 61%

92% 90% 92% 94%

7%

2% 0%

4%

0%

0%0%

7%

9%

3%
2%

3%

60%

79%

5%2%

22%27%25%

24%

22%21%

17%

20%

27%
19% 27%

50%

13%

7%
0%6%

0%

10%

6%
6%

6%
4%

2%

3%

1%

4%

7%
2%

BSIC - 2010 BSIC - 2011 BSIC - 2013 BSIC - 2013

(W1)

BSIC - 2013

(W2)

BSIC - 2014

(W1)

Cambodia

Brewery Ltd

(CBL)

Cambrew Opus One -

Guinness

Restaurant BBQ Beer garden Wedding Soup Stall Karaoke Discotheque

 

Q12. At which beer selling outlet/s do you work at the moment?  

Base : CBL (86), Cambrew (132), Guinness (32) 

N=954 N=943 N=250 N=250 N=500 

   

N=250 

Increase by 30%  of the number of BSIC members who are working at the restaurant  compared to last wave. 



 

Satisfaction with 
Working Conditions  
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Level of satisfaction with current working conditions  

Q8. To what extent are you satisfied with your current working conditions? 

Base : Non BSIC(50), CBL (86), Cambrew (132), Guinness (32) 

1% 2% 1%

60%

65%

31%

60%

51%

19% 25%

35%

8%
10%

3% 6%
2%

1%

20%

65%

26%

75%
80%

37%

8%

BSIC -

2013 (W1)

BSIC -

2013 (W2)

BSIC -

2014 (W1)

Non-BSIC

member

Cambodia

Brewery

Ltd (CBL)

Cambrew Opus One -

Guinness

Prefer not to say

Very satisfied

Satisfied

Neither satisfied/dissatisfied

Dissatisfied

Very dissatisfied

  

Overall,  BSIC member feel more satisfied with the current job than the previous wave.  
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ñWorkload is easy compared 

to other type of work . ò 

Reasons for Satisfaction / Dissatisfaction  

BSIC 

Members 

ñI work for short time. The job is 

easy, no pressure. I have 

freedom with my work. Going to 

work or not, it depends on 

myself. ò 

I have a lot of time to 

relax. The salary is 

decent. There's a vehicle 

for transporting us safely. 

There's proper uniform to 

wear. ò 

ñClear job responsibility and 

we have good supervisorò 

ñ Wearing BSIC make me feel more 

secure compared to those who do not 

have BSIC logo because I think It is 

like NGO who help women working in 

the beer industry.ò 

ñCompany set 

higher target of 

saleò 

ñI can get commission from the 

work .ò  

ñThere's an organization for helping 

us. When having any problem, the 

superior will solve it immediately. ò 

ñWorking hours are flexible, 

allowing me time to look 

after my family.ò 

ñHave enough leave entitlement. 

Have decent salary. ñ 

ñWorking time is very 

flexibility for me and familyò 

ñBase salary is still low  

compare to other jobò 

ñI feel it is not a 

value job as i 

need to work at 

night time ò 
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Overall perceptions of 
BSIC  
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Perception of the importance of BSIC  

Q10a. What is your perception of BSIC (How would you rate the importance of the job that BSIC is doing?)  

Base : Non BSIC(42), CBL (86), Cambrew (132), Guinness (32) 

81%

14%

26%

3%

17%

3% 3%

96%
86%

74%

94% 97% 97%

3%

BSIC - 2013

(W1)

BSIC - 2013

(W2)

BSIC - 2014

(W1)

Non-BSIC

member

Cambodia

Brewery Ltd

(CBL)

Cambrew Opus One -

Guinness

Very important Important Neither nor Not important Not important at all

  

 
The role of BSIC tends to be gaining importance  mentioned among most BSIC members. It increases by 22% compared 
to last wave.   
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Satisfaction with BSIC  

Q10b. How satisfied or dissatisfied are you with the job that BSIC does? 

Base :  Non BSIC (42), CBL (86), Cambrew (132), Guinness (32) 

67%

23%

38%

5%

29%

3% 6%

95%

77%

62%

95% 94% 97%

3%

BSIC - 2013

(W1)

BSIC - 2013

(W2)

BSIC - 2014

(W1)

Non-BSIC

member

Cambodia

Brewery Ltd

(CBL)

Cambrew Opus One -

Guinness

Very satisfied Satisfied Neither nor Dissatisfied Very dissatisfied

  

The level of very satisfied with BSIC perceived is higher (30% higher compared to last year) .  
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Recognition of the BSIC logo  

97% 100% 100% 100% 100% 100%
94%

100%

68%

100%

BSIC -

2010

BSIC -

2011

BSIC -

2013

BSIC -

2013 (W1)

BSIC -

2013 (W2)

BSIC -

2014 (W1)

Non-BSIC

Member

Cambodia

Brewery

Ltd (CBL)

Cambrew Opus One

- Guinness

  

Q9.  Do you know  BSIC logo? 

Base : Non BSIC(50), CBL (86), Cambrew (132), Guinness (32) 

W2ô2013 100% 99% 100% 

N=954 N=943 N=250 

60% 

% saying Yes  

N=250 N=500 

All members are aware of the logo. There has been an increase in logo awareness amongst non-members, suggesting 
that BSIC is becoming more widely known throughout the Beer selling industry 

N=250 
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Feeling that wearing BSIC logo makes customers respect  

Q11. To which extent do you feel that wearing this logo makes the customers respect you more than if you 
were not wearing it? 

Base : Non BSIC(50), CBL (86), Cambrew (132), Guinness (32) 

4% 8% 
0% 

1% 

96% 
92% 

99% 98% 100% 100% 

BSIC - 2013 (W1) BSIC - 2013 (W2) BSIC - 2014 (W1) Cambodia Brewery Ltd 
(CBL) 

Cambrew Opus One - Guinness 

Makes no difference Customers respect me a little more  Customers respect me much more 

Very positive perception of the BSIC logo among all the BSIC members as it makes customer respect them more.  
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BSIC meaning  

Q9a. If yes, what is it for?  

Base: Non BSIC (34), CBL (86), Cambrew (132), Guinness (32) 

3%

7%

17%

33%

12%

41%

31%

18%

15%

34%

26% 12%

1%

3%

0%

2%

38%

10%
1%

0%

18%
32%

51%

9%
24% 19%

19%

13%19%

13%

35%

2%

9%

47%

45%
34%

38%

5%

19%

26%

5%

9%

BSIC - 2013

(W1)

BSIC - 2013

(W2)

BSIC - 2014

(W1)

Non-BSIC

member

Cambodia

Brewery Ltd

(CBL)

Cambrew Opus One -

Guinness

Is Beer Selling Industry Cambodia To protect beer promoters from sexual harassment

It is an organization that protects the beer promoters' right It is a BPs' badge wear on the left shoulder

An organization that help improving working conditions It is a company that promote the beer promoters' value in society

Don't know

  

¢ƘŜ ǘǊŀƴǎƭŀǘƛƴƎ ǘƘŜ ƳŜŀƴƛƴƎ ƻŦ ǘƘŜ .{L/ ŀŎǊƻƴȅƳ ƛǎ ŘŜŎǊŜŀǎŜŘ ǿƘƛƭŜ ǘƘŜǊŜ ŀǊŜ ƛƴŎǊŜŀǎŜ  ƻŦ ǘƘŜ ǇŜǊŎŜǇǘƛƻƴ ƻŦέ  ǘƘŜ 
ƻǊƎŀƴƛȊŀǘƛƻƴ  ǘƘŀǘ ǇǊƻǘŜŎǘ ōŜŜǊ ǇǊƻƳƻǘŜǊΩǎ ǊƛƎƘǘέ 

¢ƘŜǊŜ ƛǎ ŀƭǎƻ ƛƴŎǊŜŀǎŜŘ ŀǎǎƻŎƛŀǘƛƻƴ ǿƛǘƘ ΨǇǊƻǘŜŎǘƛƴƎ ŀƎŀƛƴǎǘ ǎŜȄǳŀƭ ƘŀǊŀǎǎƳŜƴǘΩ ŀƳƻƴƎǎǘ ƳŜƳōŜǊǎΦ 

Few non-members mention the exact translation but many mention that it is an organization to protect against 
sexual harassment and also to improve working conditions 



 

Contract and 
Conditions of 
Employment  
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Contract of Employment  

98%
100% 100%

54%

100%100%100%

95%94%

99%

BSIC - 2010 BSIC - 2011 BSIC - 2013 BSIC - 2013

(W1)

BSIC - 2013

(W2)

BSIC - 2014

(W1)

Non BSIC

Member

Cambodia

Brewery Ltd

(CBL)

Cambrew Opus One -

Guinness

  

Q13. Do you have a written contract of employment?  

Base : Non BSIC(50), CBL (86), Cambrew (132), Guinness (32) 

W2ô2013 100% 100% 100% 

N=954 N=943 N=250 

26% 

% saying Yes  

N=250 N=500 

All members have a written employment contract. The number of non-members with a contract has doubled since last 
wave which is good news. 

N=250 
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84%

94% 94%
91%

97%
100%

48%

99% 100% 100%

BSIC -

2010

BSIC -

2011

BSIC -

2013

BSIC -

2013 (W1)

BSIC -

2013 (W2)

BSIC -

2014 (W1)

Non-BSIC

member

Cambodia

Brewery

Ltd (CBL)

Cambrew Opus One

- Guinness

Possess a contract copy  

 

Q14. Have you been given a copy of your contract?  

Base : Non BSIC(27), CBL (86), Cambrew (132), Guinness (32) 

W2ô2013 

99% 
98% 

91% 

 

N=893 N=895 N=245 

% saying Yes  

69% 

N=250 N=495 

Non-BSIC (W2ô2013; n=13)  

All of the BSIC members possess the contract while only 48% of the Non-BSIC member have the contract.  

N=250 
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Q14a. To which extent you understand the content of the contract? 

Base : Non BSIC(27), CBL (86), Cambrew (132), Guinness (32) 

55%
51%

21%

74%

26%
17%

79%

26%

75%

0%

25%

83%
74%

49%
44%

Total - BSIC

2013 (W1)

Total - BSIC

2013 (W2)

Total - BSIC

2014 (W1)

Non-BSIC

member

Cambodia

Brewery Ltd

(CBL)

Cambrew Opus One -

Guinness

Not at all understood Somewhat understood Fully understood

Understanding of contract content  

  

8 out of 10 BSIC members claim to fully understand their contract ς a  substantial improvement has been made for this 
wave  
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100% 100%

84%

100% 100%100%100% 100%
96%

92%

BSIC - 2010 BSIC - 2011 BSIC - 2013 BSIC - 2013

(W1)

BSIC - 2013

(W2)

BSIC - 2014

(W1)

Non BSIC

Member

Cambodia

Brewery Ltd

(CBL)

Cambrew Opus One -

Guinness

 

Entitlement to time off  

 

Q15. Are you entitled to 1 rest day in a week/ 4 days in a month?  

Base : Non BSIC(50), CBL (86), Cambrew (132), Guinness (32) 

W2ô2013 100% 
100% 100% 

N=954 N=943 N=250 

70% 

% saying yes  

N=250 N=500 N=250 
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87%

100% 100% 100%

83%

97%
93%

100% 100%

70%

BSIC - 2010 BSIC - 2011 BSIC - 2013 BSIC - 2013

(W1)

BSIC - 2013

(W2)

BSIC - 2014

(W1)

Non BSIC

Member

Cambodia

Brewery Ltd

(CBL)

Cambrew Opus One -

Guinness

 

Entitlement to annual leave  

 

W2ô2013 
97% 100% 85% 

Q16. Are you entitled to annual leave (eg days off to see family) without your salary being cut every year?  

Base : Non BSIC(50), CBL (86), Cambrew (132), Guinness (32) 

N=954 N=943 N=250 

76% 

N=250 N=500 

Over time, awareness of being entitled to annual leave has increased , with all BPs aware of this entitlement 

Amount of non-BSIC members that mention they are entitled to annual leave has slightly decreased.  

N=250 
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Type and amount of annual leave per year  

60% 64%

27%
43% 36%

15%

30%

2%

5%
3%

5%

9%49%

22% 29%

17%

40%

26% 20%
32%

22%

26%
38%

13%

19%

17%

5%
6%

0% 0% 0%

16% 31%

1% 1% 1% 0%

56%50%45%
35%

28%

24%

24%

9%

24%5%

4%

BSIC - 2010 BSIC - 2011 BSIC - 2013 BSIC - 2013

(W1)

BSIC - 2013

(W2)

BSIC - 2014

(W1)

Cambodia

Brewery Ltd

(CBL)

Cambrew Opus One -

Guinness

It is the company's rule Easy to ask for permission

Includes annual leave (personal duties, wedding, visit homeland) Allowance for sick leave

Don't Know Go to visit hometown

 

Q17. How many days of such annual leave can you take each year?  

Base : CBL (86), Cambrew (132), Guinness (32) 

N=793 N=823 N=233 N=250 N=483 

Overall , all respondents  think they are entitled to 18 days of annual leave according to labor law   

N=250 

  

BSIC - 2010 BSIC - 2011 BSIC - 2013 
BSIC - 2013 

(W1) 

BSIC - 2013 

(W2) 

BSIC - 2014 

(W1) 

Cambodia 

Brewery Ltd 

(CBL) 

Cambrew  
Opus One - 

Guinness 

Mean 17.9 17.8 17.8 17.7 17.9 18.02 18.15 18.02 17.61 
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100%

99%
98%

100%
100%

98%
97%

98%97%

BSIC - 2010 BSIC - 2011 BSIC - 2013 BSIC - 2013

(W1)

BSIC - 2013

(W2)

BSIC - 2014

(W1)

Cambodia

Brewery Ltd

(CBL)

Cambrew Opus One -

Guinness

 

Entitlement to leave during public holidays  

Q18.  Are you entitled to paid leave on public (national) holidays? 

 Base : CBL (86), Cambrew (132), Guinness (32) 

N=954 N=943 N=250 

W2ô2013 

97% 
98% 100% 

N=250 N=500 N=250 
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97% 97%
99%

97%
93%

98%
96%

100%
98%

62%

BSIC - 2010 BSIC - 2011 BSIC - 2013 BSIC - 2013

(W1)

BSIC - 2013

(W2)

BSIC - 2014

(W1)

Non BSIC

Member

Cambodia

Brewery Ltd

(CBL)

Cambrew Opus One -

Guinness

Entitled to 90 days maternity leave  

  

W2ô2013 100% 100% 
100% 

Q19.  Are you entitled to 90 days of maternity leave for pregnancy (during late pregnancy and after birth of baby)? 

Base : Non BSIC(50), CBL (86), Cambrew (132), Guinness (32) 

N=954 N=943 N=250 

58% 

N=250 N=500 

All most , all BSIC members know they can ask for 90 days maternity leave  

N=250 
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Paid maternity leave  

97%
94%

98%

92%
96%

99%
94%

91%

99%

BSIC - 2010 BSIC - 2011 BSIC - 2013 BSIC - 2013

(W1)

BSIC - 2013

(W2)

BSIC - 2014

(W1)

Cambodia

Brewery Ltd

(CBL)

Cambrew Opus One -

Guinness

 

W2ô2013 

97% 

100% 100% 

Q20. Are you entitled to receive any salary payment from the beer company during this  period of maternity leave? 

Base : CBL (83), Cambrew (131), Guinness (31) 

N=883 N=911 N=239 N=250 N=489 

It is clear that all BSIC members know they will get paid whilst they are on maternity leave.  

N=250 
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4% 

87% 

21% 

96% 

13% 

76% 

Cambodia Brewery Ltd (CBL) Cambrew Opus One - Guinness 

All (full salary) Half Donôt know 

Portion of salary received during maternity leave  

Q21. How much of your base salary are you entitled to get paid during this 90 days of maternity leave?  

Base : CBL (83), Cambrew (131), Guinness (31) 

It is clear that CBL and RSE paid 50% salary during maternity leave, according to the labor law. 

Angkor paid 100% salary during the maternity leave, which is more than required by Cambodian Labor Law.  
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90%
85%

94%
98% 99% 98%

91%

84%
89%

BSIC - 2010 BSIC - 2011 BSIC - 2013 BSIC - 2013

(W1)

BSIC - 2013

(W2)

BSIC - 2014

(W1)

Cambodia

Brewery Ltd

(CBL)

Cambrew Opus One -

Guinness

Paid Sick Leave  

 

W2ô2013 
91% 95% 

96% 

Q29. Are you entitled to receive your base salary if you are absent from work due to sickness 
with medical letter and permission from your direct superior?  

Base : CBL (86), Cambrew (132), Guinness (32) 

N=954 N=943 N=250 

% saying Yes  

N=250 N=500 N=250 
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Salary and 
Commission  
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Current monthly base salary  

 

Average Base salary 

Q23. What is your current monthly base salary, excluding commission, as stated in 
your salary / employment ? 

Base : Non BSIC(33), CBL (86), Cambrew (132), Guinness (32) 

11%

62%

68%

100%

100%

0%

1%

25%

18%

34%

2%

1%

1%

50%

70%

36%

30%

21%

43%

30%

27%

100%

12%

56%

100%

BSIC - 2010

BSIC - 2011

BSIC - 2013

BSIC - 2013 (W1)

BSIC - 2013 (W2)

BSIC - 2014 (W1)

Non-BSIC member

Cambodia Brewery

Ltd (CBL)

Cambrew

Opus One - Guinness

<= 50$ 51-60$ 61-70$ More than 70$

 

 

 

2014 (W1) 

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

113.36 

  

74.48 

  

  

100.35 

  

  

113.48 

  

  

147.81 
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Last monthôs salary (BSIC members)- Based on pay slips in April 2014  

Other payment salary is particularly high and commission is particularly low this month as pay slips 
provided for this wave were in the month of Khmer New Year, which means that many employees might 
have received additional payments that they do not usually receive.  

 

****Note: In W2., 2013. the calculation of the salary  base on 
the salary slip provided by BSIC members  

Å Numbers below represent averages.  

Q27. How much money did the company pay you last month? 

Base : CBL (86), Cambrew (132), Guinness (32) 

CBL Cambrew RSE. Cam (Guinness) 

2010 2011 ²мΩмо  ²нΩмо  ²мΩмп  2010 2011 ²мΩмо  ²нΩмо  ²мΩмп  2010 2011 ²мΩмо  ²нΩмо  ²мΩмп  

Base salary 62 61 70 67 100 59 58 87 84 111 64 68 134 138 134 

Other Payment 9 12 17 16 104 11 10 19 9 234 8 13 25 5 38 

Commission 23 35 34 43 26 68 91 133 217 146 28 57 55 50 32 

Total   94 108 121 126 230 138 159 239 310 491 100 138 214 193 204 
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Commission on top of salary  

Q24. Can you earn Sales Incentive payments/commission on top of your base salary if you can sell over? 

Base : Non BSIC(50), CBL (86), Cambrew (132), Guinness (32) 

67% 
76% 

67% 
58% 

77% 74% 

94% 

74% 
68% 

97% 

33% 
24% 

33% 
42% 

23% 26% 

6% 

26% 
32% 

3% 

BSIC - 2010 BSIC - 2011 BSIC - 2013 BSIC - 2013 
(W1) 

BSIC - 2013 
(W2) 

BSIC - 2014 
(W1) 

Non-BSIC 
member 

Cambodia 
Brewery Ltd 

(CBL) 

Cambrew Opus One - 
Guinness 

Yes No 

  

N=954 N=943 N=250 N=250 N=500 

Approximately 3 out of 4 BSIC members get commission on top of their base income. 

N=250 
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Commission system in detail -  CBL  

6% 

6% 

5% 

5% 

5% 

5% 

5% 

3% 

3% 

3% 

Anchor 20 kegs, ABC 20 cases, Tiger 20 cases, if sell over for 
the 3 brands, get $ 55 

ABC 70 cases, Anchor 12 kegs, Tiger big bottle 4 cases, Tiger 
small bottle 10 cases, and Tiger can 5 cases, get ?55$ 

Anchor, get $ 1 a keg if sell 40 kegs. 

Tiger, get $ 1 a case if selling 2 cases. 

ABC 50 cases, Anchor 30 kegs, Tiger bottle 4 cases, and Tiger 
can 24 cases, get $ ?50 

ABC 50 cases, Tiger? bottle 10 cases, Anchor 15 cases, Anchor 
50 kegs, get $ 50 

ABC 50 cases, Anchor 10 kegs, Tiger bottle 4 cases, Tiger can 
10 cases, get $ 50 

Get $1 per case if selling over target 20 cases 

ABC, get $ 1 a case if selling 50 cases. 

Anchor, get $ 1 a keg if selling 50 kegs a month. 

Cambodia Brewery Ltd (CBL) 

Q25. Please explain the Sales Incentive/commission system you work with?  

Base : CBL (64) 
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29% 

18% 

14% 

14% 

11% 

7% 

6% 

6% 

4% 

2% 

Get $2.5 per keg if seeling over target 18 kegs per month 

Angkor black, if can sell 20 cases, the company provides $ 15 ( 
equal to a case) 

Get $2 per case if selling over target 20 cases per month 

Get $2 per case if selling over target 25 cases 

Get $2 per case if selling over target 23 cases per month 

Get $ 2.5 per keg if selling over target of 20 kegs a month 

Sell more than 18 kegs, get salary $ 180 

More than 19 kegs, 1 keg, get $ 2.5 

Sell more than 17 kegs, get $ 2 per keg 

Get $2 per case if selling over target 30 cases per month 

Cambrew 

Commission system in detail -  Cambrew  

Q25. Please explain the Sales Incentive/commission system you work with?  

Base : Cambrew (90) 


